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2017 Staff and Board of Directors
2017 FLTA Staff
President - Cynthia Kimble - CindyK@FingerLakes.org
Director of Marketing - Jessica Robideau - JessicaR@FingerLakes.org
Director of Sales - Marianne Rosica-Brand - MarianneR@FingerLakes.org
Office Manager - Karen Colizzi Noonan - KarenN@FingerLakes.org
Communications Specialist through November 2017 - Daniel Stokes
Grants Administration Assistant - Natalia Kivimaki -
	  NataliaK@FingerLakes.org

2017 FLTA Board of Directors
Coleen Fabrizi – Chair – Corning’s Gaffer District – Steuben County
John Socha – Vice-Chair – Showboat Motel – Yates County
Sarah Wiles – Secretary – Mid-Lakes Navigation – Onondaga County
Gene Pierce – Treasurer – Knapp Winery – Seneca County
Heather Davidson - Past Chair - Inns of Aurora - Cayuga County
Sheila Thomas – Holiday Inn Elmira – Chemung County
Jim Dempsey – Cortland County CVB – Cortland County
Tom May – Beachcomber of Conesus Lake – Livingston County
Neil Morris – Indus Hospitality Group – Monroe County
Nick Violas – Nolan’s on Canandaigua Lake - Ontario County
Michelle Hyde - Clute Park/Village of Watkins Glen - Schuyler County
Eva Mae Musgrave – The Edge of Thyme Inn – Tioga County
Laura Winter Falk – Experience! The Finger Lakes – Tompkins County
Carrie Green – Palmyra Inn & Suites – Wayne County
Ken McConnell – Barristers Bed & Breakfast – At Large Representative
Fred Bonn – Finger Lakes State Parks – At Large Representative
Joe Gober – Americana Vineyards – At Large Representative

FLTA History
Founded in 1919, the Finger Lakes Tourism Alliance (FLTA) is an association of 
private sector attractions, tourism related businesses and participating county 
tourism offices working together to enhance and promote visitor businesses for 
the 9,000 square mile, state designated tourism region.  FLTA represents partners 
in all 14 counties of the region which include Cayuga, Chemung, Cortland, 
Livingston, Monroe, Onondaga, Ontario, Schuyler, Seneca, Steuben, Tioga, 
Tompkins, Wayne and Yates.  
 
At 98 years of age, the Finger Lakes Tourism Alliance is one of the longest 
standing destination marketing organizations in the nation. 

FLTA Mission:
Lead tourism 
economic growth 
and development 
through 
exemplary 
promotion of 
the Finger Lakes 
region as a world 
class destination.

Vision:
Be the recognized 
leader for 
destination 
marketing 
strategies and 
resources in 
the Finger Lakes 
region.
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A Message from Our President and 2017 Chairman of the Board
In 2017, the Finger Lakes Tourism Alliance (FLTA) successfully executed its Marketing Plan and provided programming 
to our partners that allowed them to customize their own marketing efforts through FLTA. Grant funds were used to 
augment FLTA’s already existing marketing efforts.  

In the summer of 2017, FLTA again worked with Senator Gillibrand and Congressman Reed to move forward with a 
new, bipartisan bill which would provide the funding for the required feasibility study if the Finger Lakes region is to 
be designated as a National Heritage Area.  A press conference was held at Clute Memorial Park in Watkins Glen with 
numerous dignitaries in attendance and both legislators were very hopeful the Bill would be at Capitol Hill in the very 
near future.  The drafted Bill has language which would authorize the National Park service to cover the cost of the 
required feasibility study, which is step one in this lengthy process.    

The FLTA’s website saw 403,916 visitor sessions, with over 1.6 million page views! During 2017 a new, responsive 
website was launched. To monitor the overall effectiveness of the fingerlakes.org site FLTA used Alexa.com.  FLTA 
continued to focus on its Alexa score and worked to improve this result.  In looking at other regional, tourism websites, 
FingerLakes.org scored better, on average for the year than any of the other regional websites and was close to the 
Alexa score for the I Love NY website. The FLTA website continues to be a strong choice among the visiting public for 
gathering travel planning information. It should be noted that significant changes to the Google landscape occurred this 
year and FLTA, working with our vendor, has implemented an aggressive SEO effort to combat these changes which are 
pushing organic searches for the Finger Lakes to secondary pages.    

FLTA thoughtfully invested marketing dollars to avoid duplication of efforts with other entities promoting the region. 
Investment in public relations was an example of this deliberate decision. Although FLTA invested little by way of funds 
into public relations due to the investment by others, FLTA did have multiple inquiries by writers for assistance with 
FAMS, photos and facts. Within the content of this Year in Review publication you will find additional public relations 
results from FLTA.   

The 2016 Tourism Economic reports from the State indicate that visitor spending increased by 2.1% over the prior year, 
making tourism a $3 billion dollar business for the Finger Lakes region.  The State as a whole posted a growth rate of 
2.7% for the same period and as we execute our 2018 plans we will work to gain more of the state’s market share. 
The results for the 2017 Tourism Economic report should be made available by April of 2018 and once provided, can be 
found in the research section at FingerLakes.org.  

In addition, the Board’s investment in the Book a Room Now (aka: JackRabbit) system again is posting results. With this 
accommodation booking widget, housed on the Finger Lakes Tourism Alliance’s website, a visitor can locate available 
partner accommodations from across the region. No fees are charged to partners or visitors and as of year-end over 
30,820 referrals were made to participating accommodation partners, resulting in an estimated booking revenue of 
$354,114.57 for the region during 2017 as a direct result of this booking engine.  

As we look forward to 2018, we are planning to deliver cooperative marketing programs that focus on electronic 
marketing media, both SEO and SEM while still providing collateral materials, trade and travel show participation, the 
AAA program, manning the Thruway Information Centers, continued investment in the Book a Room Now reservation 
system, as well as the Best of New York consumer show services and efforts that will continue to direct traffic to the 
highly visited fingerlakes.org website. Utilizing the marketing grant funds will also provide FLTA with the ability to offer 
cooperative marketing platforms with a variety of advertising options for our partners. It will be through the efforts 
of New York State, FLTA’s Board of Directors and our private/public partners’ investment and cooperation that we will 
continue to promote the region as a desired destination.

Cynthia Kimble
FLTA President

Coleen Fabrizi 
2017 FLTA Chairman of the Board
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Finger Lakes Tourism Alliance 
Welcomed the Following 

Organizations as New 
Partners in 2017

Bacchus Brewing
BCI-Brand Connect Innovations
Brews and Brats at Autumn View
Canal Side Experiences
Center for the Arts 
CNY Living History Center 
Damiani Wine Cellars
Dining at Tioga Downs 
Dundee Scottish Festival
Embassy Suites at Destiny USA  
Farm Credit East (Geneva)
Finger Lakes Travel with Patti 
FLX Live
Fox Inn B&B
Geneva Music Festival 
Handwork
Holiday Inn Express-Ithaca
Hotel at Tioga Downs
Keuka Farmhouse
Labrador Mountain
Lake Valley Legends Bed & 
	 Breakfast
LakeFront Living NY
Lincoln Hill Farm
Luminary Media
Norma’s On the Lake

NY Rental by Owner 
Overlook Cottage
The Restaurant at the 
	 Gould Hotel
Schooner Excursions, Inc. 
Schuyler County Lodging & 
	 Tourism Association
Seneca Lake Wine & Food 
	 Festival  
Seneca Signature Scents
Shangri-La
Shoreline Rentals
Smith Park- Town of Hector 
Song Mountain Resort 
Southern Tier Outdoor 		
	 Show 
Spa del Lago
Subway- Penn Yan
T&S Seneca Lake Excursions 
Tabora Farms and Winery 
Tipping Point 
	 Communications
Toggenburg Winter Sports 	
		  Center
Tony R’s Restaurant
Vine and Villa
Weis Vineyards
Yale Manor at Copper Beeches 
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In 2017...

• Attendants at the Thruway 
Information Centers at Warners and 
Pembroke greeted 60,532 visitors to the 
Finger Lakes and distributed 109,200 
pieces of partner literature. 

• 14,845 Finger Lakes Travel Guides and 
8,874 Finger Lakes Map and Mini Guides 
were handed out at the Thruway 
Information Centers. 
 
• A total of 150,000 Finger Lakes Travel 
Guides and 75,000 Map & Mini Guides 
were produced. 
 
• Through Issuu.com, the 2017 Travel 
Guide was viewed 8,668 times, the Finger 
Lakes Group Tour Planner was viewed 
504 times and the New York’s Finger 
Lakes Fishing & Hunting Guide was 
viewed 1,813 times.

• FingerLakes.org received 403,916 visits. 
These visits led to 1,659,732 total page 
views on FingerLakes.org. 

• FLTA trained 671 AAA/CAA agents 
from 254 AAA/CAA offices. The AAA/
CAA campaign covered 15 states in 
the Northeast U.S. as well as Ontario, 
Canada. 

• A total of 49 Businesses joined FLTA as 
new partners. 

• FLTA referred 30,820 FingerLakes.org 
visitors to FLTA accommodation partner 
websites through Book a Room Now.

In 2017, FLTA was represented at a number 
of consumer shows through Josiah Brown 
and the New York’s Best Experiences Tour. 
At each show, Josiah Brown was able to 
speak about everything the Finger Lakes 
has to offer and the Finger Lakes Regional 
Travel Guide was available to attendees 
of each show. Josiah Brown attended the 
following shows on FLTA’s behalf:

January
New York Times Travel Show in New York City

February 
Boston Travel Show in Boston, MA
Northeast RV Show in Suffern, NY
Springfield Sportsman & Outdoor Show in 
	 Springfield, MA

March 
Philadelphia Travel Show in Philadelphia, PA
 
May
Hartford Travel Show in Hartford, CT
Grand Central Travel Show in New York City
Penn Station Travel Show in New York City
Jones Beach Air Show in Jones Beach, NY
 
August
Citi Summer Streets in New York City
The Great New York State Fair in Syracuse, NY

September
Hudson Valley Wine and Food Fest in 		
	 Rhinebeck, NY

October 
Warwick Apple Festival in Warwick, NY
Hartford Travel Show in in Hartford, CT

Partner businesses also participated in this 
program. Participants were featured in the 
New York’s Best Experiences Mobile Visitors 
Center and recommendation guide as well 
as had their brochures available at the 
above consumer shows. All FLTA partner 
businesses also had a presence through 
representation and distribution of the 2017 
Finger Lakes Regional Travel Guide. 

2017 Consumer Shows 
Through New York’s 

Best Experiences Tour

By the Numbers
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On June 21, 2017 the new Finger Lakes Tourism Alliance website, 
www.FingerLakes.org was launched in a responsive design platform and 
became live to the public. After a long awaited refresh to the imagery, 
responsive design in nature, and improved mobile capability, the new 

and improved FingerLakes.org was live for public viewing and improved 
administrative functionality for FLTA staff to integrate improvements for 

partners and users alike. 

2017 Highlights

Group Friendly FLTA partners not included 
in the Group Travel Planner (due to new 
partnership, change in business focus, timing 
or other circumstances) were offered the 
option to be included in a Group Travel 
Planner insert. As always, this listing is 
part of the basic partnership structure and 
comes at no additional cost. This insert 
not only showcases addtional group travel 
locations throughout the Finger Lakes 
region, but also creates a sense of inclusion 
for businesses that might have missed out 
on opportunity to promote this facet of 
their business on an in-between year as the 
Group Travel Planner is a publication that is 
created bi-yearly. 
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Email Marketing
Using two separate newsletters, FLTA informs the general public and our over 700 partners 

on what is happening in the region and what is going on at the Finger Lakes Tourism 
Alliance. The FLTA Public Newsletter is received by the over 40,000 people who have shown 

interest in visiting the Finger Lakes and the FLTA Partner Newsletter goes out to our 
over 800 business points of contact. FLTA continues on average to meet or exceed the 

Travel industry standard open rate on Newsletters while also blowing away the industry 
standard 2%* click rate on both partner and public newsletter communications. 

Released every other month, the FLTA Public Newsletter keeps the interested public 
informed of what’s going on in the Finger Lakes, including important news from the FLTA 

offices, FLTA partners, as well as seasonal, informational articles about the region. 

The FLTA Partner Newsletter, released every month, keeps our partners informed of 
upcoming and new opportunities and programs offered by FLTA. This newsletter will 

also include any important news from FLTA or FLTA partners that could be relevant to 
partners.

Public Newsletter

Partner Newsletter
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Time Frame Bounce Rate Open Rate Click Rate
Quarter 1 2.8% 20.0% 4.5%
Quarter 2 1.6% 17.7% 1.7%
Quarter 3 2.0% 18.1% 1.6%
Quarter 4 4.3% 16.7% 1.2%
2017 Average 2.7% 18.1% 2.3%

Time Frame Recipients Bounce Rate Open Rate Click Rate
Quarter 1 805 1.1% 32% 2.2%
Quarter 2 832 0.0% 33% 4.7%
Quarter 3 858 .01% 31% 3.0%
Quarter 4 858 1.0% 31% 6.0%
2017 Average 851 0.5% 31.8% 4.0%

*Source: Smart 
Insights as of 

12/28/2017



Ranking for FingerLakes.org
FingerLakes.org is a comprehensive collection of organizations located in the 
Finger Lakes region and is the premier source of Finger Lakes travel information 
on the internet. In 2017, there were 403,916 visits to FingerLakes.org. There were also 
1,659,732 page views. 
 
In 2017, FingerLakes.org was redeveloped and designed to a responsive format, 
which allows views on all screens and devices in order to meet the ever changing 
needs of the digital and consumer landscape. The newly designed website did lose 
traction with Google as a result of the new changes to the Google algorithm and 
weight on paid search efforts. FingerLakes.org continues to rank 
#1 organically in searches including the keywords ‘Finger Lakes’. 

Social Media
FLTA continued to use Facebook and Twitter to promote itself and 
partner organizations throughout 2017. This year, FLTA continued to use 
giveaways to drive traffic to both the FLTA social media sites and those of 
our partner businesses. FLTA also branched into an increased presence on 
Instagram to reach a new audience and different demographic while still 
maintaining a strong presence in tried and true platforms. 
 
Facebook
Facebook continued to be the top performing social media outlet for 
FLTA in both followers and growth. The FLTA Facebook page grew from 
14,755 page likes at the beginning of 2016 to 32,552 page likes at the end of 
2017. Support by Tipping Point Media with marketing investment allowed 
for dedicated paid social media promotional campaigns resulting in the 
successful growth. This increase in 2017 shows a 111% growth in likes from 
the 2016 year. 
 
Twitter
The FLTA Twitter handle, @TourFingerLakes, also showed a significant 
increase in followers, going from 7,812 followers to 8,123 followers in 2017. 
This represents a 4% increase through the duration of 2017. Key hashtags 
for FLTA in 2017 were #Flx and #Flxwine; these hashtags as well as others 
were used to attach the FLTA Twitter handle to larger movements in the 
region and beyond. 
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2017 Finger Lakes Tourism Alliance Achievements
January
• FLTA’s Director of Marketing, Jessica Robideau met with 
   26 operators and group tour planners, at the American Bus 
   Association (ABA) Marketplace in Cleveland, Ohio to 
   discuss group travel opportunities and group friendly 
   businessesin the Finger Lakes. 
• Distribution of the 150,000 copies of the 2017 Finger Lakes 
   Regional Travel Guide began.

February
• Email marketing campaigns transitioned from Benchmark Email to 
   Mailchimp to update email campaign functionality, update templates, 
   increase user friendliness and admin capabilities. 
• This modification in email providers resulted in more users, both FLTA 
   business representatives and the general public receiving emails and not as 
   frequently hitting spam email folders. 
 
March
• FLTA’s Jessica Robideau met with 29 operators and group tour planners at 
   the Heartland Travel Showcase in Pigeon Forge, Tennessee to discuss group 
   travel opportunities and group friendly businesses in the Finger Lakes. 
• FLTA’s President, Cindy Kimble and representatives from partner 
   organizations met with NYS legislators to discuss the economic 
   importance of tourism and discuss several key tourism issues, including 
   tourism funding.

April
• Jessica Robideau attended the Empire State Tourism Conference in Lake 
   Placid, New York to network with tourism peers and attend educational 
   seminars regarding industry trends. AdWorkshop, the FLTA website 
   design firm, is also located in Lake Placid and this provided an additional 
   opportunity to network and meet with the web team.

May 
• Tipping Point Media, the MWBE marketing and communications firm that 
   FLTA has contracted with for marketiung efforts, nominated the Finger   
   Lakes and Tipping Point’s partnership for their efforts and tactics with the 
   “Hit Refresh/Grape Escape Marketing/Advertising Campaign’ to the 
   Rochester Pinnacle Awards. Though the campaign did not win, the 
   campaign still made it in to the semi-finalist category among other large 
   Rochester based campaigns. 
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May Cont’d
• FLTA held its Annual Literature & 
   Brochure Exchange in the parking lot of   
   Waterloo Premium Outlets with its greatest 
   turn out in years with 166 partner businesses 
   attending.
• FLTA distributed two pallets of Travel Guides,
   premiered the 2017 Map & Mini 
   Guide and gave partner businesses a chance
   to network and exchange collateral material.
• After the Exchange, partner businesses that expressed an interest took part 
   in an informal networking session to share their business’s group 
   capabilities for the group travel market as well as for general business 
   to business networking purposes. Partners saw this opportunity as highly 
   valuable and would be interested in this to take place again after the 
   Literature Exchange in future years.  
 
June
• FLTA in partnership with AdWorkshop launched the newly redesigned and 
   responsive FingerLakes.org site in coordination with strategic social media 
   campaigns to announce the new site launch.
			         • FLTA and partner businesses attended the Pennsylvania 		
				    Bus Association (PBA) Annual Meeting Neighborhood 
				    Night that took place at the Radisson Hotel Corning. 
				    Tour operators had the opportunity to meet one on one 
				    with business representatives, managers, and owners 
				    from throughout the Finger Lakes region to hear more 
				    about their group offerings.

• Cindy Kimble escorted German representative, Veronika Bulowski, as part of 
   a familiarization tour through the Wine, Water, and Wonders program to 
   increase German market awareness of the Finger Lakes Region.

July
• Senator Gillibrand and Congressman Reed gathered with the FLTA Board 
   of Directors and staff at Clute 
   Memorial Park in Watkins Glen 
   announcing that Senator Gillibrand 
   and Congressman Reed will be 
   moving forward with legislation to 
   conduct research as we work 
   towards designating the Finger Lakes 
   region a National Heritage Area. Next 
   steps would be to get the feasibility 
   study in place to see if the region 
   could qualify for this designation. 
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September
• As a part of the centennial of the Erie Canal, Jessica Robideau attended the 
   World Canal Conference in Syracuse, met with I Love NY representatives, 
   and greeted Corning Museum of Glass representatives as their Glass Barge 
   was prominently featured commemorating the Erie Canal.
  
October
• As a part of the Wine Water and Wonders program, Cindy Kimble hosted 
   Holgar Jacobs, a German travel writer, to allow him to get familiar with 
   the Finger Lakes region. 
• Additionally as a part of the Wine Water and Wonders program, Margarit 
   Brinke and Peter Kranzle visited the Finger Lakes from Germany working 
   on development of a travel guide for German travelers significantly 
   highlighting the region as a potential area of travel for the German 
   market. 
• Jessica Robideau attended the NYSTIA Annual Meeting to hear about 
   industry trends and connect with NYSTIA member peers. 

December
• FLTA held their annual Holiday Party December 12th from 3-6pm at Lakeside 
   Country Club for the second year in a row. 
• 2017’s attendance reached roughly 166 partner business representatives as 
   well as key legislative representatives in spite of inclimate travel weather. 
• At the Holiday Party, FLTA recognized Exceptional Customer Service 
   Awards for the third year in a row. This year’s winner was Sierra Hoffman 
   from the Holiday Inn Elmira and was selected by the 2015 & 2016 nominees 
   and winner of the FLTA Exceptional Customer Service Award.

2017 Finger Lakes Tourism Alliance Achievements
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